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Hitachi
Social Innovation Forum
The Hitachi Social Innovation Forum, an exclusive Hitachi event was held at
Hotel Taj Palace, New Delhi on 16th and 17th December, 2013, with an
intention to showcase Hitachi’s efforts in the direction of Social Innovation
Business. The Forum was a conglomeration of Innovation Summit jointly
organized by Hitachi and Confederation of Indian Industry (CII), Exhibition and
Business Seminars convened by different business groups.
Full Story on Page 2. Click here to read.

At Hitachi, we think outside the box to address energy, transportation, water and other
sustainability problems facing the world. By applying IT-controlled infrastructure systems, we
seek to provide solutions to emerging issues that affect everyday life. That’s what Hitachi
Social Innovation is all about.
To know more, click here.

From the Desk of MD, Hitachi India Pvt. Ltd.

Dear Sir/ Madam,
It is my great pleasure to present to you our first
newsletter “ENGAGE”. Taking this opportunity, I
would like to express our sincere gratitude for
the continued interest and patronage you have
rendered to the business and products of
Hitachi Group companies in India which have
helped us grow in the society we live in. With
this publication, we are really hoping to further
strengthen a long standing bond with our
valued customers and provide you with an
update of various initiatives and activities that
we undertake to help discover a new
dimension of Hitachi.
India is the first ever country where Hitachi set
up its overseas office in 1935. Two years prior
to which, we shipped our first product to
India - fans for household use. Hitachi has
been with India for more than 80 years since
then spreading its footprints, and is counting
around 30 registered companies across India
as of today. Since the day of our foundation in
India, Hitachi has been proudly upholding its
Mission, “Contribute to society through the
development of superior, original technology

and products”. Under this mission, we have
continuously endeavored to respond to social
issues through industry-leading technology. As
a result, Hitachi is now in a prime position to
drive our Social Innovation Business on a
global scale. Using advanced Information
Technology, Hitachi is able to help build very
solid yet intelligent social infrastructure systems
in the world, while continuing to drive
innovation that will contribute to making the
society convenient, comfortable and safe for
people’s everyday lives.
In order to demonstrate our commitment to
India, Hitachi formulated “India Business
Strategy 2015” in December, 2012. It clearly
addresses that our policy is to contribute to a
long term development of Indian society
through our Social Innovation Business. Under
this policy, Hitachi strives to strengthen its
business in diverse fields, such as social
infrastructure & industrial systems, information
& telecommunication systems, construction
machinery, high functional materials, logistics
services among others.
As we look back at the previous fiscal year, we
can list some of its highlights as; on 16th and
17th of December, we held a large scale
exhibition and seminars, titled “Hitachi Social
Innovation Forum, New Delhi” at the Taj Palace
Hotel. To our surprising delight, over 1,600
guests came to see our technologies and
products and attended various seminars and
discussion at the event. Thanks to huge
interest our customers have taken in Hitachi,
we were able to introduce Hitachi’s vision and
capability to the society with a renewed vigor.

If I just touch upon some of the events in the
last year which have created a new era within
Hitachi group that we would like to celebrate,
Hitachi Chemical India Pvt. Ltd. and Allied JB
Friction Pvt. Ltd., two Hitachi companies
working in the automotive sector, set up new
automotive powder metallurgy and friction
materials plants in Neemrana, Rajasthan.
Hitachi Automotive Systems (India) Pvt. Ltd.
also started building a facility for making
automotive components in Chennai. This year
also
saw
Hitachi’s
Information
&
Telecommunication Systems group acquire
the Prizm Payment Services Pvt. Ltd. located in
Mumbai and Hitachi Systems, Ltd. has
acquired Micro Clinic India Pvt. Ltd. to expand
their IT services.
Along with our “India Business Strategy 2015”
Hitachi carries forward its legacy of
continuously expanding its business by
undertaking of various research and
development, localized manufacturing of
products and providing full value chain. We will
step forward with a promise that Hitachi Group
companies will identify the needs and issues
from customer perspectives and work on
providing best solutions as “ONE HITACHI”.
We aim to contribute to the development of a
sustainable society for India through our Social
Innovation Business because SOCIAL
INNOVATION– IT’S OUR FUTURE!

Ichiro Iino

Hitachi Group Identity
The Hitachi Group Identity articulates the
Mission, Values and Vision that are shared by
the Hitachi Group worldwide. Bonded by this
Identity, the Hitachi Group is able to
demonstrate outstanding teamwork that
transcends the boundaries of geographical
regions and business fields.
Throughout its 100 year history, the Hitachi
Group has passed on its Mission and Values to
generations of employees and external
stakeholders. Now the new Vision has been

created based on the Mission and the Values. It
is an expression of what the Hitachi Group aims
to become in the future.
The Hitachi Group will continue to contribute to
society based on this Hitachi Group Identity.
MISSION:
Contribute to society through the development
of superior, original technology and products.
VALUES:
HARMONY (WA):
The willingness to respect the opinion
opinions of

others and discuss matters in a manner that is
thorough and frank, but fair and impartial, and
once a conclusion has been reached, to
cooperate and work together to achieve a
common goal.
SINCERITY (MAKOTO):
To approach issues openly and honestly, without
drawing false distinctions between oneself and
others. “Sincerity” is the spirit that inspires the
confidence that society has placed in us.
PIONEERING SPIRIT
(KAITAKUSHA-SEISHIN):
A purposeful approach to one's work based on
individual initiative, to create new business by
pursuing novel, new goals. This spirit is
manifested in a keen desire to be at the
forefront of technology and the top of our
chosen fields of expertise. These objectives are
achieved by promoting the limitless potential of
each individual member of Hitachi.
VISION:
Hitachi delivers innovations that answer
society's challenges. With our talented team
and proven experience in global markets, we
can inspire the world.
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Hitachi Social Innovation Forum, New Delhi:
Hitachi Group’s First Large Scale Event in India
The Hitachi Social Innovation Forum, an
exclusive Hitachi event was held at Hotel Taj
Palace, New Delhi on 16th and 17th December,
2013, with an intention to showcase Hitachi’s
efforts in the direction of Social Innovation
Business. The Forum was a conglomeration of
Innovation Summit jointly organized by Hitachi
and Confederation of Indian Industry (CII),
Exhibition and Business Seminars convened
by different business groups.
The Hitachi Social Innovation Forum was
inaugurated by Mr. Junzo Nakajima, Executive
Vice President and Executive Officer, CEO for
Asia Pacific, Hitachi, Ltd., which was followed
by
the
session,
Innovation
Summit
inaugurated by Dr. Ashwani Kumar, special
envoy of Prime Minister of India;
Mr. S. Gopalakrishnan, Co-Founder &
Executive
Vice-Chairman
Infosys
and
President of CII; and Mr. Chandrajit Banerjee,
Director General of CII and was presided over
by Mr. Nakajima. The proceedings included
welcome speech, keynote address and
special address along with panel discussions
on Energy, Transport and Logistics etc.
The Innovation Summit witnessed eminent
names from the industry and government
share their insights about the challenges that

have arisen due to rapid urbanization and
gave some suggestions to improve the
present situation. The roadmap for Hitachi
was also discussed as Hitachi has profound
experience in supporting countries meet
infrastructural challenges posed by the
movement of population to the urban sector in
a large scale. With the Indian President
declaring this as the decade of Innovation,
copious efforts are being made in various
areas of health, education, energy, water,
transport, rural and urban development etc.,
and how Hitachi can contribute towards this
long term goal as a pioneer of Social
Innovation Business. Social Innovation
Business stands for the solutions that
organizations like Hitachi are inventing to cope
up with the growing infrastructural challenges
which are a result of the rapid urbanization.
The Exhibition saw participation from over 27
Group Companies who showcased their area
of technological expertise and displayed how
their products are future ready. The Exhibition
was inclined towards the innovation in the field
of equipment and technology and Hitachi’s
steps towards bringing in a responsible
technological revolution aimed at long term
sustainability in various fields including water

treatment systems, mobility systems, hybrid
technology, advanced medical equipment,
and sophisticated data storage.
The market and strategy for various business
groups and the advantage of their products
and solutions was presented and discussed
during the Business Seminars conducted by
the business groups. The Business Seminars
concentrated on key areas like Transportation,
Information Technology, Medical, Healthcare
apart from many others, directed at each of
the Business Units as a focused discourse on
new areas of innovation, application and
experience. The main focus of the seminars
was to provide insight around specific areas
keeping Social Innovation and responsible
businesses in the picture. The event provided
for a platform to facilitate and foster a deep
bond of professional relationship between
Hitachi and our valued customers, with a hope
to take these associations forward in the
future. The forum’s success was phenomenal
with over 1,600 people participating from
diverse areas of industries, along with
students from various academic institutions.
Click here for more information
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Corporate Social Responsibility
social welfare spending as part of company

Hitachi has always been a pioneer in the area

Responsibility or CSR is corporate initiative to

statute by law.

of CSR and has always advocated the strategy

assess

In

a

universal

term,

Corporate

Social

the

The bill makes it compulsory to not just

of responsible business practices towards

company's effects on the environment and

earmark the funds but also form a CSR

building a sustainable society. The CSR

impact on social welfare. The term generally

committee (of board members consisting of 3

Department in Hitachi, Ltd. was first set up in

applies to company efforts that go beyond

or more directors) to formulate a CSR policy

2004 and ever since it has been contributing to

what may be required by regulators or

and allocate the amount to different activities

resolving societal issues through its Social

environmental protection groups.

while monitoring the implementation from time

Innovation Business.

Companies Bill passed in August 2013 and

to time. Furthermore, the CSR policy of a

enforced from 1st April, 2014 has given the

company needs to be disclosed on the

mandate that companies with a net worth of

company website and the Annual Report

`500 crore (about U.S. $90 million) or more; or

(these may be subject to some exceptions).*

a companies with a turnover of `1,000 crore

The companies falling under the purview of the

(about U.S. $180 million) or companies which

bill

have net proﬁt of `5 crore (about U.S.

implementation,

$0.9 million) or more need to spend at least 2%

investments, and not mere donations, will be

of their average net profits of the last three years

accepted as CSR which may also involve

on CSR activities as described under Section VII

innovative

of Companies Act 2013.

factor in hazards, risks and vulnerabilities.

The passing of this bill is a landmark in itself as

In lieu of the upcoming Companies Bill, Hitachi

it makes India one of the first nations to have

India is also formulating their CSR strategies.

and

take

responsibility

for

have

to

make

sure

regarding

that

only

project

social

the

based

inventions/initiatives

that

CSR Checkpoints
Companies to spend at least 2% of
their average net profits if they fulfill
any one of the following criteria:
t $PNQBOJFT XJUI B OFU XPSUI PG
`500 crore or more
t $PNQBOJFT  XJUI UVSOPWFS PG
`1,000 crore or more
t $PNQBOJFT XJUI OFU QSPGJU PG
`5 crore or more during any
financial year

*(information sourced from articles.economictimes.indiatimes.com, www.orkash.com, www.indiacsr.in, www.kordant.com)

The Hindu Hitachi Scholarship Program
Hitachi has been supporting technological

remaining part is spent at Hitachi factories for

Mr. Teramoto, First Secretary, Embassy of

exchange of knowledge and is contributing to

an on-the-job experience. After the comple-

Japan, who was one of the esteemed guests

the talent in India in the field of technology;

tion of the training in Japan, the scholars are

during the ceremony stressed on the

one such initiative is The Hindu Hitachi

invited to share their experiences through

growing foot prints of Japanese companies

Scholarship Program, Hitachi’s symbolic

presentations after their return to India. A

in India and about Hitachi’s efforts in

philanthropic activities, that was started in the

presentation ceremony was held for the

supporting an effective program like The

year 1959 through an exchange of a memo-

batch of three Hindu-Hitachi scholars for the

Hindu Hitachi Scholarship.

randum between Hitachi and The Hindu, a

year 2013-14 at Hitachi India Pvt. Ltd., New

leading newspaper in South India. The first

Delhi. They shared the knowledge that they

batch of engineers went to Japan for their

accumulated in the area of Japanese culture

training in the year 1960, since then every

and language apart from practical trainings in

year selected scholars are being sent to

different Hitachi factories. They also shared

Japan for this training in Hitachi factories

interesting anecdotes about their trip; for

basis the engineering field the scholars

example: they told the audience how for

represent.

Indians it is rather normal to be 5-10 minutes

During the six month training duration of the

late for work or for meetings unlike the

program, young professionals undergo six

Japanese who are always 5 minutes early for

weeks of Japanese language training and the

all their appointment.
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Achievements of Hitachi Consulting
Hitachi
Consulting
is
the
global
management consulting & IT services
business of Hitachi, Ltd., delivering
measurable, sustainable business results
and a better consulting experience.
Hitachi Consulting Software Services India
Pvt. Ltd. is a part of Hitachi Consulting
Corporation an International Management and
Technology Consulting firm headquartered in
Dallas, Texas and spearheads information
technology services in India that include
business consulting solutions based on
practical strategies and modern technologies.
Its effective and tactical solutions have
positive and far-reaching impact on the
businesses of its clients.
Hitachi Consulting is a global technology
leader and a catalyst of sustainable societal
change. In that same spirit—and building on
its technology heritage—Hitachi Consulting is a
catalyst of positive business change,
propelling companies ahead by enabling
superior operational performance. Working
within their existing processes and focusing on
targeted functional challenges, we help our
clients respond to dynamic global change with
insight and agility. Our unique approach
delivers measurable, sustainable business
results and a better consulting experience.
Here’s a look at the various accolades and
major initiatives of Hitachi Consulting IDC (India
Development Centres)

Renewal of Oracle Diamond Partnership
Hitachi Consulting is a Diamond level
member of OPN (Oracle Partner Network).
Oracle announced its Diamond Partners

this January 2014 and Hitachi Consulting
is proud to be one of just 9 partners
around the globe. To belong to this
exclusive group of firms, is a result of the
effort of our Oracle team members around
the globe, and our partners within the
Hitachi Group companies.

Edge Awards
It gives Hitachi Consulting immense pleasure
that our projects on “Comprehensive Security
Policy” and “Print Services Outsourcing” have
been selected as one of the InformationWeek
EDGE winners. Our projects have been
shortlisted as one of the top 100 projects from
over 200 nominations.

Hitachi Consulting University Relations
University Relations Department from Hitachi
Consulting has organized the “Programmers
Marathon” contest challenging students to
develop problem solving skills through
competitive activities on various college
campuses in and around the city of Bangalore.
The three-phased program targeted third &
fourth-year students in the MCA and
B.Tech streams. About 5,000 students
from the top 25 colleges in Bangalore were
selected for participation.
The Department of University Relations Hyderabad has also signed a Memorandum of
Understanding with the School of Computer &
Information Sciences at The Central University
of Hyderabad, a premier university in India. The
Memorandum needs Hitachi Consulting to
deliver a prescribed credit course in Service
Oriented Architecture (SOA) software by
Oracle for a semester as part of the MCA

curriculum. The theory and practice classes
are held at Hitachi Consulting premises.
Hitachi Consulting’s University Relations
Department is simultaneously conducting
Life Skills program for the School of
Computer & Information Sciences at the
university premises. This program is
designed to groom students for effective
employment in the industry.
Hitachi Consulting Technology Day was
observed at the Central University of
Hyderabad on October 9th, 2013 where a
conclave of university professors and
technology experts held discourses and
presented papers related to Mobile
Technology and Agile practice.
The
symposium was concluded with a coding
contest for students.

The other proud
moment include:
t(MPCBM*OOPWBUJPO$POUFTU

Extraordinary Solutions by Hitachi Data Systems
Hitachi Data Systems provides information
technologies, services and solutions that help
companies improve IT costs and agility, and
innovate with information to make a difference
in the world. Our customers gain compelling
return on investment (ROI), unmatched return
on assets (ROA), and demonstrable business
impact. With approximately 6,300 employees
worldwide,

Hitachi

Data

Systems

does

business in more than 100 countries and
regions. Our products, services and solutions
are trusted by the world's leading enterprises,
including more than 70% of the Fortune 100
and more than 80% of the Fortune Global 100.
Click here for more information

Hitachi Cloud Services Connection
Program with Redington and iValue
in India
Hitachi Data Systems (HDS) recently
announced that Redington India Ltd. and
iValue Solutions Pvt. Ltd. will offer
the
Hitachi
Cloud
Services
Connection program (HCSC) to
enterprises in India.
This program is a public cloud
offering built on HDS cloud
infrastructure and solutions and
managed by HDS for partners to
resell. Built on proven Hitachi
platforms and managed by HDS,
partners can rebrand and resell
cloud services while allowing
their brand to be associated with
a
well-known,
information
solutions player.

HCSC is Hitachi Data Systems sophisticated
cloud service partner program which enables
a secure, multi-tenant environment to ensure
privacy among various constituents within a
shared infrastructure that can be managed
from a single management suite.
Supporting a variety of protocols,
subscribers can further leverage
existing investments in hardware
and software and allow legacy
devices to inherit cloud attributes,
thereby preventing the cloud from
eliminating the need for a
complete refresh or update of
hardware and software or the
need to rewrite applications.
Click here for the full Press Release.
Click here to read more coverage.
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CSR initiatives by Hitachi Data Systems

and Hitachi India Pvt. Ltd. presented vendor

India jointly with CII in Karnataka

ship

opportunities.

Other

corporate

The Affirmative action panel in Confederation
presenters

included

Tata

Consultancy

of Indian Industry (CII), Karnataka is helmed
by Avinash Kulkarni, Technology Alliances

Services, Volvo India, Taegutec etc.

Manager, Hitachi Data Systems India. This

During the second episode, CII panel

aims to focus on the empowerment SC/ST

conducted teacher and student counselling at

sections of the society through industry

ITI Devanahalli and KS School of Engineering

involvement. Some recent initiatives are

& Management, Bangalore. CII members like

given as below:

meetings

to

identify

The panel organized two episodes between

opportunities,

share

Dalit Indian Chamber of Commerce and

encourage supplier diversity. These were

Systems India contributed as subject matter

conducted in November 2013 and February

experts to these full day sessions. The goal

2014 at Bangalore.

was to increase employability in line with

Industry (DICCI), an association for upcoming
entrepreneurs from lower economic strata
and CII members. The first episode included

suitable

business

information

Bosch, Hitachi Data Systems, Electronic Data

and

Hitachi Data Systems

India Pvt. Ltd., Hitachi Koki India Pvt. Ltd. ,

industry demands for relevant skills.

Hitachi Group- Employee Contribution Towards A Bigger
Goal of CSR
CSR is not only a strategy for doing business

Mr. Tamura, has been taking his time out to

just benefit individuals but also contribute to

for Hitachi employees, but the idea of doing

bond with the students of different technology

humanity in larger, broader way. The students

responsible

building

institutes to share with them the importance of

today will be the creators tomorrow, therefore it

relationships is also a way of life here. The

business

creating technology that is in a constant

is an obligation for all the companies to inspire

strength of India lies in the youth. Considering

harmony with nature. They exchange their

the youngsters to create products keeping in

that over 50% of the Indian population fall

views and ideas about the generation of a

mind the harmful side effects of the technology

under the age of 30; it is very important that

Sustainable Society.

on Earth as well as products which are good

initiatives

the

He has introduced Hitachi’s concept of Social

for humankind as well as for the environment.

youngsters towards the development of the

Innovation Business to the students and takes

Mr. Tamura advocates how India and Japan

society at large. And Hitachi is enthusiastic

feedback and suggestions from them about

can work together to combine different set of

about tapping the minds and ideas of the

how to better it and implement it in the present

strengths to create better solutions for the

youth in the direction of Social Innovation.

scenario. He has joined festivals at SASI

society with the concept that Hitachi is working

Employees at Hitachi pursue CSR with great

Institute of Technology and Engineering in

in India, with India, for India and for the world.

zeal and enthusiasm. They often take on the

Andhra

mantle and pursue CSR activities just with an

D.J. Shanghvi College of Engineering in

intention to give back to the society. One such

Mumbai, Maharashtra on 12th February. He

example is that of Masayoshi Tamura, General

shared his thoughts on how India looks young,

Manager of the Software Group in Hitachi India

energetic and passionate.

Pvt. Ltd. who makes a small contribution

Hitachi has been encouraging youngsters in

towards a larger goal of Corporate Social

various universities in India to take up the

Responsibility on behalf of Hitachi.

responsibility of creating products which not

channel

the

and

energies

of

Pradesh

on

8th February

and
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Hitachi showcases its strengths in the
Elevator and Escalator Industry at the
2013 ET ACETECH EXHIBITION - New Delhi
Hitachi Lift India Pvt. Ltd. is a name that stands

Hitachi’s premium elevators are synonymous

were introduced to the visitors during the

for

with High Speed, Energy Saving, High Quality

exhibition. The idea behind our technology is

Equipment and Reliable After-Sales service.

that the customer should be delighted to have

high

quality

products

and

reliable

after-sales service. Hitachi Lift’s undertaking in
India is backed up by world-class technology

chosen Hitachi. Hitachi Lift India has years of

from Japan developed over a period of nearly

expertise in the area of elevators, escalators

100 years.

and moving walkways.

As

an

presence

initiative
in

towards

the

extending

Vertical

the

Hitachi has always been committed to the

Transportation

innovative

design

and

development

of

Industry* of India, Hitachi Lift India Pvt. Ltd.

high-speed, large-capacity elevators. During

participated in the ET ACETECH Exhibition

the ET ACETECH Exhibition we got an

held at Pragati Maidan, New Delhi from 5th to

opportunity to showcase to the visitors who

8th December, 2013.

primarily comprised developers, architects,

The four day long exhibition witnessed over

consultants our strengths in the unique

1,600 visitors who experienced the solutions,

This platform was very useful as new

state-of-the-art technologies that have been

products, technology and quality offered by

technologies like Destination Floor Reservation

devoted to these high-speed, large capacity

Hitachi Lift India in the field of Elevators and

System

elevators.

Escalators throughout Asia and Middle-east.

(Regenerative System) and different elevators

and

Energy

saving

features

*Vertical transportation industry comprises elevator &
escalator businesses.

Hitachi Automotive’s Successful Stint at The Delhi
Auto Expo 2014
The Delhi Auto Expo, India’s flagship motor

Unlike in the past years, the week-long expo

systems, electric power train systems and

show is held once in every two years, this year

was split into two parts due to space

aftermarkets products.

th

it was the 12 Indian Auto Expo which was

constraints, with the motor show at Greater

The participation was a huge success with

organized jointly by Automotive Component

Noida and the auto components exhibition at

a huge number of audiences making the

Manufacturers

Pragati Maidan.

participation

Confederation of Indian Industry (CII) and

Hitachi Automotive Systems (India) Pvt. Ltd.

Hitachi Automotive.

Society of Indian Automobile Manufacturers

(HIAMS), which deals in the manufacture,

One of other Hitachi group companies,

(SIAM).The 12th Indian Auto Expo witnessed 70

marketing, sales and service of components

Clarion (India) Pvt. Ltd. also participated in this

launches, out of which 26 were international

related to automotive industry, participated in

year’s Auto Expo making it an impressive run

variants. A total of 5.61 lakh people visited the

the components section of Auto Expo 2014.

for Hitachi.

show, with 90,000 attending on the last day.

They had a booth collaboration with HUECO

This year Auto Expo was held for 7 days

Electronics Pvt. Ltd. which is also a renowned

between February 5th and 11th, 2014. The

leading manufacturer and exporter of high

Delhi Auto Expo / Motor Show is the largest

quality and durable automotive electronic

international car show held in India. More than

parts. This booth was to exhibit not only the

1,200 cars, motorcycles and components

engine components which HIAMS plan to

manufacturers had exhibits at this show; and, it

produce in India but also drive control

saw around 560,000 footfalls this year.

Association

(ACMA),

extremely

successful

for
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Web Activities
The significance of web is growing by the day.

pages. The quality of the current website is

machines in branches of a banking major from

It has become imperative to support a

being elevated so that it can achieve

South India, Karur Vysya Bank which will be

business with an effective website. The

Hitachi’s

broaden

online by the beginning of May. Our

website of an organization should contain all

business network, improve communication

customers can now visit our website for the

the information available on the public on one

within business and with the consumers

various success stories videos that we will

single platform. Hitachi India also aims to make

through effective web communication.

keep adding on a regular basis.

website a medium of spreading our business

t  5IJT JT BMTP UIF GJSTU UJNF XF BSF UBLJOH VQ

and awareness about it with an aim to make

Search

Hitachi a leader in Social Innovation Business.

insertion

We are currently in the process of revamping

performance of the website.

our India Portal in order to make it more

t)JUBDIJXJMMBMTPCFJODPSQPSBUJOHWJEFPTCZ

engaging and effective for our customers. The

means of case studies reporting the success

highlights of the revamp include:

of our group companies in completion of a

t  5IF QSPDFTT PG SFWBNQ JODMVEFT

task. Currently we are pursuing the case

increasing the size of the website from 750

study project with Hitachi Omron Terminal

pixels to 900 pixels along with inclusion of

Solutions team in Mumbai for successful

help us in localizing our portal making it more

new content as well as creation of many new

installation of their “Cash Recycling” ATM

audience specific.

global

Engine
of

objectives

Optimization

keywords

to

to

(SEO)

and

improve

the

t  5IF DPOUBDU JOGPSNBUJPO BOE LFZ CVTJOFTT
areas of all our group companies are also
included in the network directory section of the
website. Our customers can visit our website
and know which of our group company deals
in specific products.
t8FIBWFBMTPJODMVEFEBTFDUJPOGPSUIF*OEJB
based events and activities which will further

News Updates
March 17, 2014
Hitachi Metals to Create an Organization to Produce and Supply Automotive Castings in India Faster.
Click here to read.

February 26, 2014
Hitachi Systems to Enter Indian IT Market Through Acquisition of Leading Indian IT
Services Company.
Click here to read.

February 6, 2014
Hitachi and Hitachi Medical Announces Making Hitachi Medical a Wholly-Owned Subsidiary of
Hitachi via a Share Exchange.
Click here to read.

January 8, 2014
Hitachi Announces changes in Top Management. Toshiaki Higashihara, the new President of
Hitachi, Ltd.
Click here to read.

November 26, 2013
Hitachi Acquires Prizm Payment Services, Leading Payment Service Provider to Banks and
Financial Institutions in India.
Click here to read.

DID

t Hitachi was founded by Mr. Namihei Odaira in 1910. That was more than hundred
years ago.

YOU

t Our first computer was HIPAC created in 1958 and its first print out was that of
the sculpture “The Thinker” by Auguste Rodin.

KNOW?

t Hitachi saw its first roaring success in the form of a color TV called the
“Kido-color-Pompa” in the 1960s.

In case you have any questions/ complaints please reach out to us at engage@hitachi.co.in . We invite suggestions to make this newsletter better. Your valuable feedback is always welcome.

Issued by: Corporate Communication Group, Hitachi India Pvt. Ltd.
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